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Did you know that many grant 
applications ask for employment statistics 
about our graduates?

Let us know the name of your employer 
and help the College of Business qualify 
for grant funding.

To update your personal information, 
contact BreAnne Rugh, 304-876-5195 or 
brugh@shepherd.edu. 

A new partnership between Shepherd University and the Harpers Ferry Bolivar Merchants Association is 
giving the merchants new and fresh ideas and students real-world experience in business, tourism, and 
marketing. Two Shepherd classes, one from the College of Business (COB) and one from the Department 
of Health, Physical Education, Recreation, and Sport, worked during the fall semester with the merchants 
association and some of its members.

COB class creates branding initiatives, strategic plans
Students in the Business Strategy and Policy capstone class taught by Dr. Michael Lynch, assistant pro-
fessor of business administration, divided into six teams. Two teams created reports on opportunities and 
challenges in a new era and enhancing the visitor experience. Other teams created a branding initiative 
for the association and created strategic plans for the annual Olde Tyme Christmas celebration, attracting 
millennials to Harpers Ferry, and tourism transformation.

“The idea was to give students a real-world experience and something they can put on their résumé,” 
Lynch said. “Some of these businesses are very small. Some people started a business because they love 
the area, but they don’t have a lot of experience in business. The students provide fresh eyes—they can 
look at something from the visitor’s point of view.”

Each group made a presentation of its findings to association members on December 11. One group point-
ed out Harpers Ferry and Bolivar have strengths such as scenic beauty, interesting histories, and appeal to 
a diverse customer demographic. Weaknesses listed included social media, town hours, parking aware-
ness, and discontinuity between Bolivar and Harpers Ferry. The students demonstrated a website and 

Shepherd’s Business Strategy and Policy class is working with the Harpers Ferry Bolivar Merchants Association. Pic-
tured (front row, l. to r.) are Daijah Thompson, Ranson; Jeremy Eckert, Williamsport, Maryland; Dustyn Icard, Thurmont, 
Maryland; Kierston Dudley, Hagerstown, Maryland; Markia Daniels, Warrenton, Virginia; Emily Hernandez, Alexandria, 
Virginia; Madison Bryant, Thurmont, Maryland; Victoria Manuel, Charles Town; Brooke Russell, Winchester, Virginia; 
and Greysen Lingg, Frederick, Maryland; back row, Julian Cespedes, Martinsburg; Erik Sween, Fairfax, Virginia; Hunter 
O’Neal, Martinsburg; Anthony Herbert III, Charles Town; Devan Greathouse, Martinsburg; Tyler Piccolo, Sound Beach, 
New York; Brandon Dang, Berryville, Virginia; Patrick Quigley, Harrisburg, Pennsylvania; and Dr. Michael Lynch, assis-
tant professor of business administration.
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From the Dean

Ben Martz, Ph.D.
Dean of the College of Business
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Welcome to the inaugural newsletter for the 
College of Business (COB) at Shepherd.

The creation of the COB in 2017 was a formal 
consolidation of Shepherd’s business-oriented 
academic departments—Accounting, Business 
Administration, and Economics and Finance, as 
well as the Master of Business Administration 
(M.B.A.)—into a single academic unit. This orga-
nizational change allows for business-oriented 
departments, faculty, and programs to obtain a 
synergy for the stakeholders we serve. 

In this newsletter, we describe and document 
some of the things we have achieved and por-
tend some future activities. 

First, we have been fortunate to hire six new full-
time faculty members (four on tenure track) and 
are currently recruiting for four more positions 
to replace open positions from retirements. Our 
recent hires have helped update the tools and 
techniques used in our classes and also match 
well with the vision of our future. Currently, we 
are concentrating the searches on hires that will 
continue this progress. 

Over the last 18 months, we implemented sig-
nificant program changes at the undergraduate 
and the graduate levels. In both, the changes 
strive to bring more quantitative skills into the 
curriculum and to make the curriculum open 
to more student flexibility. For example, the 
undergraduate curriculum in business admin-
istration now requires additional quantitative 
classes along with a class concentrating on 
innovation. The graduate program has added a 
business analytics class and a finance class into 
the required curriculum while at the same time 
encourages students to customize their degree 
with elective courses. These changes are driven 
by results from multiple educational surveys 
and commercial employer surveys which have 
documented these areas—quantitative and inno-
vation (problem solving) skills—as educational 
deficiencies in college educations.  

In this newsletter, you will find additional infor-
mation on the following activities:

• Risk Management Insurance Concentration: 
With the help of sponsorship funding, the COB 
now has a RMI concentration; 

• Pop-up Classes: Intense, two-day classes 
that expose students to team-based competi-
tions which include business technologies;
 
• Innovation Curriculum: This new minor 
teaches students tools and techniques used 
to stimulate creativity and to enhance prob-
lem-solving skills;
 

• Applied Business Lab: A physical, on-cam-
pus space where company student interns can 
telecommute on projects without having to 
commute to the company location; 

• Applied Business Lecture: A seminar-orient-
ed class providing open discussions from CEOs, 
managing partners, and others in business that 
provide guidelines for working in the real world;

• College of Business Student Help Desk 
(SHD): Through initial donations, the COB has 
established a help desk for students taking 
business classes at Shepherd;

• Financial Literacy: A new class targeting 
freshman and sophomore students to identify, 
discuss, and proactively manage financial activi-
ties. 

In 2019, the business administration and the 
M.B.A. programs will start the collection and 
synthesis of data from the previous five years for 
reaccreditation with the  International Accredi-

tation Council for Business Education (IACBE). 
This process will review the goals and mission of 
the programs to make sure that the operations 
are matching. We feel confident that the results 
will be positive as the internal numbers on effec-
tiveness (percentage of students in programs) 
and efficiency (student credit hours produced) 
are strong. 

I encourage you to look through the newsletter 
with an eye for how the changes being imple-
mented converge to produce graduates who 
are better prepared for the current and future 
business world.

Ben Martz, Ph.D.
Dean, College of Business
White Hall 202
Shepherd University
P.O. Box 5000
Shepherdstown, West Virginia 25443
304-876-5367 

Our students are doing great things

• Ashley Brown – 2018 Finalist in West Virginia Business Plan Competition, 

 Ashley Elizabeth Photography

• William Renner – 2019 Finalist in West Virginia Business Plan Competition, Loudoun Aerial

• Jeffery Adams – Internship with Italian Startup

• Michelle Joseph – Rural Health Scholarship



COLLEGE OF BUSINESS3

Instagram page they set up for the merchants 
association. They recommended the merchants 
offer more consistent business hours, more activ-
ities later in the day and in the evening, host more 
events, use Instagram to promote the town, and 
maintain the website as a way to allow visitors to 
plan trips.

“One area where the students can dramatically 
help is use of social media because they grew 
up with it,” Lynch said. “They understand what’s 
hot and how to use it. I see a real benefit to both 
groups.”

Patrick Quigley, business administration major, 
Harrisburg, Pennsylvania, participated in the 
group that planned Olde Tyme Christmas. The 
group helped with marketing and staffing and 
created a manual for others to use in the future. 
“I learned how to work on real-life situations 
with people on something that’s important to 
the town, meet deadlines, and handle stressful 
situations,” he said.

Madison Bryant, economics and business major, 
Thurmont, Maryland, also helped with Old Tyme 
Christmas. Bryant, who hopes to eventually work 
as a data analyst, said she learned a lot from the 
experience. “As an economist, I don’t work with 
people much, so I learned how to work on a team 
and try to make things happen,” she said. “My 
team was trying to get a younger crowd and 
more people to come to Old Tyme Christmas. I 
think it’s interesting to see what a small town can 
do to expand business.”

Victoria Manuel, business major, Charles Town, 
who was in a group that compared two other 
towns to Harpers Ferry, said she learned quite 
a bit about the area she grew up in. “I’m seeing 
that we’re really an outdoorsy, hiking, kayaking, 
whitewater rafting area,” she said. “We get a lot 
of our income from those recreational activities. I 
never knew how much it brought in.”

During the spring semester, the Business Strategy 
and Policy class continues to work with Harpers 
Ferry, tackling other issues, working with individ-
ual merchants, and exploring how the town can 
capitalize on regional attractions.

HPERS class helps plan events

Meanwhile, students in the Introduction to 
Tourism class participated in a pilot project that 
matched students with individual merchants 
to help plan and promote specific events. The 
class was co-taught by Dr. Stacey Kendig, chair, 
Department of Health, Physical Education, Rec-
reation, and Sport, and Dr. Greg Finch, adjunct 
professor and Harpers Ferry Bolivar Merchants 
Association president. The merchants selected 

special projects for the students to plan, and each 
had to complete a minimum of 10 hours working 
in Harpers Ferry. “Some of them far exceeded 
those hours because they had wonderful experi-
ences with all of the merchants,” Kendig said. “It 
just provided the students a really good learning 
experience.”

Students helped The Vintage Lady, Harpers Ferry 
Park Association, Rations Café, and The Barn of 
Harpers Ferry.

Finch and Curt McGee, vice president, Harp-
ers Ferry Bolivar Merchants Association, said 
working with both classes benefited everyone 
involved. “This was the inaugural year for HPERS 
to explore what it was like to do field placement 
with tourism,” Finch said. “The students’ lives, 
from what we understand, have been enriched. 
In some cases, it’s shaped their major. The 
merchants themselves, in all of my conversations 

with them, have been touched phenomenally by 
the learning process with the students. It’s been 
a marvelous pilot program, and we look forward 
to it growing.”

“Working in partnership with the capstone 
business students has been a remarkable collabo-
ration,” McGee added. “The faculty, leadership, 
vision, and training at Shepherd delivered far 
beyond our expectations. The strategic plans that 
the students developed will impact our ability to 
grow and steward Harpers Ferry into a world-
class destination and will equip our business 
leaders for decades to come, while providing the 
students with portfolio projects that exhibit first-
class business, strategic planning, marketing, and 
communication skills vital to their career success.”

McGee said the merchants association plans to 
build on this inaugural year and actively work 
with the College of Business to develop new 
opportunities for the Harpers Ferry merchants 
and the students. ¾

College of Business creates Student Help Desk for students 
seeking academic help with business classes

The College of Business Student Help Desk (SHD) has been created to provide academic 
help to all students taking business classes at Shepherd. It is run by graduate assistants 

Business students work with Harpers Ferry Bolivar Merchants Association

continued from page 1

who provide help to students, specifical-
ly undergraduate business students. The 
GAs help students with the core business 
courses and the more difficult or “weeder” 
business courses—this includes helping 
new graduate students with the founda-
tion classes for the M.B.A. The goal of the 
COB Student Help Desk is to provide stu-
dents with a resource that can help with 
their courses and further provide a more 
relaxed peer-to-peer environment for 
questions and advice. The graduate assis-
tants have their bachelor’s degree in busi-
ness and can share their experience and 
knowledge to help with student questions 
and concerns. 

Currently, the Help Desk is located in 
White Hall 213 and operates 40 hours per 
week. The format is walk-in, first-come, 
first-served, and students do not need an 
appointment. In the fall 2018, there were 
multiple student requests for help across 
accounting, statistics, and finance classes which did not have specialized tutors available 
through Shepherd’s regular peer tutoring program. 

The graduate assistants also assist faculty in grading tests and papers, proctoring exams, 
and preparing tutorials. The GAs keep track of problem areas and key issues in the classes 
and can provide this data to faculty as operational feedback. The GAs are compensated 
through scholarships or direct employment supported by alumni donations.  ¾

Thube Ncube (l.) and Priscilla Behm volunteer 
to work the COB Student Help Desk designed 
for students studying business.
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Dr. Janine Scott was hired to oversee the 
financial planning concen-
tration within the business 
administration major. Dr. 
Scott received her Ph.D. in 
financial planning from Tex-
as Tech University and is a 
Certified Financial Planner® 
and a member of the Acad-

emy of Financial Services Board. In addition 
to teaching courses in financial planning, Dr. 
Scott also teaches Fundamentals of Risk 
Management and International Business.

Dr. Michael Lynch has assumed the role 
of the lead management professor, taking 

over the Business Strat-
egy and Policy capstone 
course. Dr. Lynch received 
his doctorate from New En-
gland College, his master’s 
in finance from Harvard 
and his M.B.A. from Bab-
son College.  In addition to 

the capstone, Dr. Lynch teaches Principles 
of Management, Business Information Sys-
tems, and Business Analytics.

Dr. Kyle Hoy received his Ph.D. in agricul-
tural, environmental, and regional econom-

ics from the Pennsylvania 
State University. Dr. Hoy is 
an applied economist who 
has developed new cours-
es for the Department of 
Economics and Finance 
in Environmental and En-
ergy Economics, Applied 

Econometrics, and Game Theory. Dr. Hoy’s 

research interest is in the area of energy 
economics and policy.

Dr. Amanda Mandzik ’08 received her Ph.D. 
and M.A. in economics from West Virginia 
University. Dr. Mandzik is 
a 2008 graduate of Shep-
herd University where she 
received her B.S. in eco-
nomics and was a member 
of the Honors program. Dr. 
Mandzik will be covering 
the international and mac-
roeconomic components of the economics 
program. 

Michelle Files ’06 and ’13 M.B.A. was ap-
pointed visiting assistant 
professor of accounting 
in August of 2018. She re-
ceived her M.B.A. with a 
concentration in accounting 
and her B.S. in accounting 
from Shepherd University. 
She is a Certified Public Ac-
countant and a Certified Specialist in Estate 
Planning.  

Carol Goolsby is a visiting lecturer in busi-
ness administration, teach-
ing courses in both man-
agement and marketing. 
She received her M.B.A. 
from Shenandoah Universi-
ty and her B.S. in business 
administration from Ship-
pensburg University. She 
was previously employed as the CFO of a 
nonprofit organization. ¾
 

Since its inception in July 2017, the College of Business has welcomed six new faculty 
members. Three new faculty joined the COB in August 2017—Dr. Janine Scott, Dr. Michael 
Lynch and Dr. Kyle Hoy. In August 2018, three additional faculty members were hired—Dr. 
Amanda Mandzik, Carol Goolsby, and Michelle Files.

College of Business hires new facultyDepartment of Accounting hosts 
state educators’ conference in 
September 2018

The Department of Accounting hosted the West 
Virginia Council of Accounting Educators’ Con-
ference September 13-15, 2018 for the first time 
at Shepherd University. 

The council convenes a regional conference each 
year serving accounting educators, mainly from 
West Virginia. The conference was organized by 
Dr. Cindy Vance, CPA, and accounting depart-
ment chair Roger Hamood, CPA. The theme of 
the conference was Fraud and Data Analytics. 
There were 32 participants with eight West 
Virginia colleges and universities represented, 
which included 20 faculty members and six 
Shepherd accounting students. 

Additionally, representatives from Yount Hyde & 
Barbour, Arnett Carbis Toothman, and Jefferson 
Security Bank attended the conference. The 
conference featured speakers from professional 
organizations including Association of Certified 
Fraud Examiners (ACFE), American Institute of 
Certified Public Accountants (AICPA), National 
Association of State Boards of Accountancy 
(NASBA), Public Company Accounting Over-
sight Board (PCAOB), West Virginia Board of 
Accountancy (BOA), and West Virginia Society 
of Certified Public Accountants (WVSCPA). ¾   
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Applied Business Lecture Series class brings 
real-world business discussion to the classroom

Fall 2018 saw the execution of the third semester of BADM 369: 
Applied Business Lecture Series, a class designed to operate 
more like an interactive symposium with learning activities than a 
traditional lecture. BADM 369 is designed to bring real-world dis-
cussion into the Shepherd’s business classroom. The class achieves 
this goal by coordinating and facilitating lectures, discussions, 
and activities from business professionals in an academic format. 
Students are encouraged to participate and engage with a variety 
of professionals on an array of business topics.

Students in the Applied Business Lecture class work together to design a 
Lego®-based answer to a problem posed by lecturer Fred White. Students 
had previously taken the Myers-Briggs Inventory and had been separated 
into two teams based on their categories. While given the same problem, 
the unique characteristic of each team could be seen in the final designs. 
Ultimately, the students have a first-hand example of how different people 
interpret problems and process answers differently.

Looming workforce crisis in insurance industry sparks COB 
to develop Risk Management and Insurance (RMI) program

Shepherd University has created a Risk Management and Insurance (RMI) program 
as part of the new curriculum in the College of Business. The RMI program is cen-
tered on a series of activities including but not limited to a student scholarship pro-
gram, an RMI-oriented student organization (Gamma Iota Sigma), faculty training 
support, and ongoing curriculum development. Farmers and Mechanics Insurance, 
Brickstreet Insurance, and the West Virginia Association of Insurance Companies 
(WVAIC) have each provided substantially to the initial pool of partnering funds 
needed to start the program.

The main driver for this program is the looming workforce crisis in the insurance 
industry—a potential deficit of 400,000 positions that will go unfilled according 
to U.S. Bureau of Labor Statistics and the Jacobson Group, an insurance industry 
watchdog and recruiting firm. The scholarship portion of the program provides a 
commitment of $1,000 scholarship to students for each of four years as long as 
they are mastering the RMI program material and making satisfactory progression 
toward the RMI degree. 
 
This program will permit Shepherd University to ramp up student recruitment 
and ongoing engagement efforts over the student’s academic career to develop 
graduates with the skills needed for the RMI industry. Within the insurance industry, 
the use and understanding of quantitative tools, workflow analysis, and predictive 
analytics can help transform RMI business practices and introduce new career paths 
that did not exist five years ago.   

With the looming workforce crisis, the RMI industry becomes a high growth-high 
potential target for employment possibilities. The RMI program will give Shepherd 
University students a program with high employability and wonderful lifelong 
career potential. ¾

Lecturers are invited by the faculty member coordinating the class 
and together identify the topic for the presenter. The presenters 
share their knowledge and experience from the real world of busi-
ness—specifically from their perspective. As preparation for the 
class, the presenter provides at least two references (articles, URLs, 
chapters from books, videos) for students to read and prepare for 
the topic being discussed. Presenters plan on at least 2+ hours of 
presentation followed by 15-20 minutes of Q&A. The actual pre-
sentation is formatted to the presenter’s preference and typically 
incorporates team-based or group activities that demonstrate the 
topic area. Lecturers often relate personal stories of the lessons 
learned—lessons many times learned the “hard way.” Students see 
first-hand that while they think they know the exact trajectory their 
career will take, it will likely not be a straight path. Students learn 
that what employers really want in an employee is to be hungry, 
humble, and smart.  ¾
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During fall 2018, the Department of Economics and Finance created two 
new organizations—the Econ Club and Omicron Delta Epsilon (ODE).

The Econ Club is a reintroduction of Shepherd’s economics club. It is open 
to all students interested in the study of economics. Under the leadership 
of President Andrew Smith and Vice President Jordan Jalil, the club looks to 
expand membership and engage in both scholarly and recreational activi-
ties during the coming semester. The Econ Club selected Victoria Manuel as 
their 2018 Outstanding Senior based on merit and her contributions to the 
College of Business. 

Shepherd is now home to the Eta Chapter of West Virginia of Omicron Delta 
Epsilon (ODE), the international honor society for economics. Membership 
in ODE serves as a recognition of the hard work and scholarly achievements 
of Shepherd economics majors. On December 5, 2018, Madison Bryant, Vic-
toria Manuel, Francisco Mitchell, Mark Ohde, Sebastian Ohde, Christopher 
Sanders, Andrew Smith, Erik Sween, and Andrew Wanger were officially 
inducted into ODE. A reception to honor the inductees was held following 
the induction ceremony. Dr. Kyle Hoy serves as advisor to the society. ¾

Department of Economics and Finance creates two new student organizations

Inductees into Eta Chapter of West Virginia of Omicron Delta Epsilon are, front row, l. 
to r., Madison Bryant and Victoria Manuel, back row, Dr. Kyle Hoy, advisor, Christopher 
Sanders, Andrew Smith, Mark Ohde, and Sebastian Ohde. 

Accounting Club hosts annual Meet the Firms event

The Shepherd University Accounting Club held its annual Meet the Firms 
event on Wednesday, October 17, 2018 in the Storer Ballroom. The suc-
cessful event attracted 18 companies, three different CPA review course 
representatives, a Shepherd career advisor, and 20 students. 

The event provided accounting students the opportunity to learn more 
about the businesses and careers of the accounting field in the surrounding 
area. The students were able to network, submit their résumés, and inquire 
about internships. 

Dr. Cindy Vance, CPA is the advisor of the Accounting Club. ¾ 

Delta Sigma Pi business fraternity is active 
on campus and in the community 

Delta Sigma Pi is a co-ed professional business fraternity designed to foster 
the study of business in universities and to provide professional opportuni-
ties for its members to grow and develop their professional skills and con-
nections throughout their college experience and in their future endeavors. 
The fraternity was founded in 1907 at New York University. Delta Sigma 
Pi is the leading business fraternity in the nation with more than 271,000 
members and 296 collegiate chapters across the nation. 

The Epsilon Kappa chapter of Delta Sigma Pi was founded at Shepherd 
on February 16, 1961. Since then, the chapter has grown and flourished 
immensely. This past semester, the chapter welcomed six new initiates and 
hosted and co-sponsored several professional events including a data com-
petition, a research focus group, and a few guest speakers. Members also 
participated in campus events such as Homecoming week celebrations and 
the first College of Business Alumni Reunion. The chapter was able to give 
back through several community service projects such as volunteering at a 
local soup kitchen, Freedom’s Run, and other town events. Similar activities, 
including a community car show with a portion of the proceeds benefiting 
Berkeley County Meals on Wheels, are planned for Spring. Dr. Ben Martz, 
dean of the College of Business, serves as the chapter’s faculty advisor. ¾

Pictured, front row, l. to r., are Lauren Drever, Corrine Airgood, Greysen Lingg, Deta 
Kolo-Johnson, Emily Hernandez, Michelle Joseph, Aleigha Collins, Savanah Falls, Cindy 
Moscote Rodriguez, and Courtney Kendzierski, back row, Charlie Wilson, James Myers, 
Craig Coffin, Matt Ruiz, Courtney Knill, Liam Redding, Ricky Beaulieu, and Dr. Ben 
Martz, faculty advisor. Members not present when the photo was taken: Nick DeLuca, 
Natalie Stevens, Hailley Manfull, Hana Wako, Brandon Jenkins, Kaleb Robbins, and 
Brandon Fox. 

Accounting Club members Tunde Eletu (l.) and Justin Collins oversee the reception 
desk for the Meet the Firms event held on campus.
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Pop-up classes are created by COB and 
Potomac Applied Business Company

One of the stated goals for the College of Business (COB) is to bridge 
the skills gap, defined as the difference between the skills that students 
have when  they graduate and the skills that the employers require of new 
employees. The college works hand in glove with experts in the industry 
to identify and to equip students with the necessary skills in ways that are 
innovative and pertinent. The COB, in partnership with Potomac Applied 
Business Company (PABC), created the initial two-day pop-up class pop-
ularly known at Shepherd University as A Case for Dashboards. Presently, 
the business world is awash with talk of big data, data intelligence, and 
data analytics, and businesses are putting great emphasis on developing, 
analyzing, and presenting data. This has resulted in analytical software such 
as Tableau® to take off worldwide. The initial pop-up class was designed 
to educate students on the Tableau® software and acquaint them with its 
impact on data intelligence and data analytics.   

Frank Genco, CEO of PABC, and Dr. Pat Philbin, CEO of Crisis1, meet with students in 
the Tableau® pop-up class in spring 2018.

In attendance were knowledgeable professionals from PABC including CEO 
Frank Genco, Chris Clark, Gary Luethke, and Paul Albert. Thirteen students 
signed up for and attended the two-day class which was set up in the form 
of a case competition. On the first day, students were trained on Tableau® 
and how it has transformed the way data can be visualized and analyzed in 
companies worldwide. Tableau® offers a highly interactive way of visualiz-
ing data. At the end of the first day, students were provided with real data 
from PABC to analyze and develop visualizations to be presented to the 
professionals on the second day. There were also individual tasks in which 
students could participate for a chance to win prizes. Scholarship awards 
were provided for a variety of activities, including group presentation cash 
prizes of $250, individual cash prizes of $100, and a “golden ticket” for a 
summer internship interview at PABC.

Overall, there were exceptional performances and intense participation by 
the students. The PABC executives were very pleased with the attendance 
and the enthusiasm of the students who participated. 

“I honestly had no idea what I was signing up for but I’m glad I did. I 
attempted the individual task and even won a prize for it! I will definitely 
be using Tableau® in my school work and future tasks at work,” said one 
student at the end of the two-day class. ¾

Applied Business Lab allows students to complete 
internships on campus

The Applied Business Lab is a physical space available for use by internship 
students. The facility can be used by interns to undertake and complete an 
internship on campus.

On-campus Internship: The main goal of the on-campus internship is to 
create a more efficient internship environment on multiple fronts. The first 
is for students whereby they are able to convert time spent commuting 
back and forth to an office site to more productive time. This is done by 
providing and assigning student time to the Applied Business Lab (ABL) on 
Shepherd’s campus. Students are given direct card access and may use the 
ABL on a schedule that fits their schedule. By staying on campus, a student 
transforms commuting time to employment hours, has access to faculty 
advising and mentoring, and can adopt a better daily schedule to combine 
work and studying. Companies have access to more potential internship 
students with more diverse skill sets. Students have access to more faculty 
advising and mentoring thereby improving the skill level applied to the 
internship.

Classic Internship: For individual internships this would be a classic match-
up between job description and student interest. Both job descriptions and 
student résumés can be collected and disseminated through the College 
of Business website. Sponsors would commit time to the intern that would 
provide for evaluation, employment feedback, and direction that qualifies 
the activity as an internship. 

Class Assignment: A project may be best undertaken by a small group of 
students as a class assignment. The scope of the project would dictate the 
size of the team; one team or multiple teams could be deployed depending 
on the design of the class and the pedagogical design by the instructor. For 
example, multiple teams of students in a Promotional Strategy class could 
take on a project thereby providing multiple responses back to the sponsor.

Class Project: The scope of a project may be large enough for a whole class 
to undertake. The project would require a level of commitment by the spon-
sor that adds to the learning experience. In the end, the sponsor receives 
a detailed report or set of deliverables. For example, a Marketing Research 
class could take on a marketing survey project for a sponsor. ¾

The Applied Business Lab provides flexibility for on-campus internships and class 
assignments and projects.
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Innovation minor to focus on creativity and problem solving in business

Employers want employees who can solve the next problem, not re-solve an old problem which 
already has a solution. Vision, initiative, and out-of-the-box thinking are highly sought after traits. 
These skills, combined with written, oral, and today’s social media communication skills, are 
marketable and valuable characteristics. The ability to work in a team environment on projects, 
whether face to face or virtual, is an essential skill for today’s global employee.

The design of the innovation minor provides students the opportunity to understand and exercise 
the fundamentals of innovation, entrepreneurship, and intrapreneurship. The basics of innovation—
entrepreneurship, creativity, problem solving, and decision making—form the basis of the minor. These 
characteristics are fundamental to career success whether students want to run their own business or 
want to succeed in a career other than business.   

One of the goals for this curriculum is to define and develop coursework to target the skills gap 
noted in many of the publications of today. The definition of this skills gap is the difference that exists 
between the skills employers want in an employee and the skills today’s typical graduate has. Desirable 
key characteristics often mentioned are problem solving and creativity; communication skills; and 
team and group skills. 

The innovation minor provides a set of courses that can complement any student major, not just 
business majors. Business employers have been the most vocal when talking about the skills gap and 
so employers are scouring the applications and résumés for examples of coursework and programs 
encouraging entrepreneurship and innovation. 

We envision that the content, and therefore the applicability of this minor, will appeal to students in 
all majors and employers in all areas. The main idea is to offer classes at the freshman and sophomore 
level that can help students learn problem-solving and creativity techniques that they can use during 
the remainder of their degree process—and the rest of their careers. 

Students will then have a 400-level requirement wherein they demonstrate how the tools and 
techniques apply to their major of choice. In the Innovation Integration course, students will be asked 
to demonstrate how they have used the tools and techniques in their major, maybe as an integral part 
of their capstone class. 

The innovation minor officially launches in fall 2019 and is available to all students and requires 15 
credits. ¾

Why a minor in 
innovation? 

Innovation is a life skill that 
transcends business and 
impacts one’s entire life. 

Problem solving and cre-
ativity are the enabling 
skills for innovation. Further, 
there is a general debate 
about problem solving and 
creativity as to whether 
these skill sets are innate or 
can be taught. 

Regardless of the right 
answer, what is true is that 
problem solving tools and 
creativity techniques can be 
taught to students. 

As with all things taught, we 
see they are learned when 
the learner demonstrates its 
use.

 Innovation Minor

BADM 400 
Innovation Integration: 3 credits

BADM 212
Innovation Process: 3 credits

BADM 369
Lecture Series

OR
BADM 311

Entrepreneurship: 3 credits

BADM 211
Problem Solving: 3 credits

BADM 150
Introduction to Business: 3 credits

Innovation Minor: 15 credits (including Innovation Integration)


